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Creative production coordinator with 3+ years running creative workflows across entertainment, fashion, and marketing in the US,
UK, and Nigeria, from pitch research and audience positioning through on-set production of photo, video, and live campaign
content. Experience includes awards-season campaign work for Disney's Iwaju at Kugali Media, a commissioned festival promo film
and live projections for Live Nation, and Nike campaigns coordinated across print, photography, and video. Comfortable moving
between big-picture positioning and on-the-ground execution, with a long-term goal of growing into entertainment marketing
strategy.

SELECTED PROJECT RESULTS

2M+ combined audience (UCLA Student Affairs content) - 500K+ Nike campaign impressions (FAST@UCLA creative coordination)
100% sell-through on a sold-out drop (FAST@UCLA promotion) - 20-camera fashion show team led (Refine LA)

EXPERIENCE

Marketing & IP Intern - Kugali Media Sept 2024 - June 2025
PITCH STRATEGY - AUDIENCE RESEARCH - BRAND POSITIONING UK / Hybrid
Animation studio behind Disney's Iwdju. Supported the marketing team on awards-season campaigns and pitch strategy across the studio's
slate.
e Researched IP and festival-release positioning for Iwaji's Emmys campaign, then created and iterated social content and strategy
proposals, with 4 ideas adopted.
e Ran live day-of posting and supported event coordination and production logistics around the Emmys and NAACP Image Awards.
e Developed pitch research and positioning for two slate projects: internal marketing slides for Jollof Wars, and producer-facing
pitch research and slides for Razorman.
e Wrote 9 critical reports comparing international animation studios' go-to-market strategies, mapped in a Gephi network analysis
of strategy efficiencies.
e Created Instagram brand guidelines, graphics, and art production strategy as part of the studio's design strategy.
e Reviewed scripts, storyboards, and comics against production deadlines, and coordinated asset requests, approvals, and
publishing timelines with internal teams and partners via HubSpot.
RESULTS 4 strategy ideas adopted - 30 production avenues shortlisted for Jollof Wars - 10 for Razorman - 9 competitive IP reports -
Higher Instagram engagement at guideline rollout

Director of Creative Media - FAST@QUCLA Oct 2024 - June 2026
BRAND PARTNERSHIPS - EVENT MARKETING - CREATIVE DIRECTION Los Angeles, CA
UCLA's student-run fashion and culture brand, with paid partnerships, an annual publication, and an annual fashion show. Directed creative
media output with a 14-person team of photographers, videographers, and designers, working closely with the marketing lead.
e Coordinated creative teams on Nike's termly student campaigns, including the 'Running Back' member-acquisition campaign and
the 'It's Better to Be Fast' editorial photoshoot and promo video.
e Managed brand partnerships and vendor logistics with Nike, Icona Club, and Demonia, supporting a sold-out fashion drop
through student-led promotion.
e Set creative direction and final sign-off on visual output for FAST's annual publication and fashion show across print,
photography, and video.
e Ran production meetings and timelines for the annual fashion show, coordinating photographers, videographers, designers, and
writers across concurrent shoots and releases.
RESULTS 500K+ impressions on Nike campaigns - 100% collection sell-through - 500+ magazines sold - 90K impressions on directly led
posts - Follow-up campaign requests

Contracted Creative Marketing Director - Live Nation Mar 2025 - June 2025
CAMPAIGN DIRECTION - BRAND PARTNERSHIPS - VIDEO NYC / Hybrid
Commissioned by CURATED by Live Nation to direct and produce the official promotional film and live concert projection visuals for MUTHA
Festival, a Brooklyn event celebrating queer, Black, and femme artists.
e Directed and produced the 'This Is MUTHA' promotional film (six multimedia disciplines) and two large-scale concert projections,
and directed the initial photoshoot of ballroom movement performers.
e Managed creative asset delivery, versions, and approvals across teams and vendors, building production schedules to meet tight
pre-festival deadlines.



e Coordinated creative, production, and promotional teams from concept through final delivery, tracking feedback and revisions to
keep the brand consistent.

RESULTS Promo film across six multimedia disciplines - 2 large-scale projections - Initial performer photoshoot directed

Marketing & Media Coordinator - UCLA Student Affairs June 2023 - Sept 2025
TIKTOK - INSTAGRAM - SOCIAL STRATEGY Los Angeles, CA
e Produced multi-platform campaigns and content across Instagram, TikTok, Facebook, and X for UCLA's primary institutional
accounts, including @ucla, @uclahousing, and @lamabruin, serving 45,000+ students.
e Led visual identity, art direction, photography, and editing for campus event campaigns, including a featured campaign run with 4
student organization partners.
e Coordinated consistent, accessible, brand-aligned communications with campus partners including the Center for Accessible
Education, the Dean's Office, Housing & Hospitality, and UCLA Athletics.
e Set up Airtable campaign trackers logging reach, engagement, video views, and follower growth, and captured and edited
content on-site at commencements and university-wide events.
RESULTS 2M+ combined audience - 100K+ impressions and 15K likes on directly led posts - 4.2K+ featured-campaign reach (35% non-
followers) - 900+ event attendees

ADDITIONAL EXPERIENCE

Marketing Coordinator - Refine LA Sept 2023 - June 2025
Los Angeles, CA
Sustainability-focused fashion and circular retail organization.
e Led a 20-camera team covering the sold-out 'Lost and Found' fashion show, personally capturing 70% of campaign media and
planning posting across interviews, livestream, video, and photo.
e Coordinated on-site coverage and post-event rollout for fashion shows, flea markets, and community activations, including
initiatives sponsored by Poshmark and Eyewear.
e Directed and shot the 'What does LA mean to you' promo for a sold-out zine launch, animated the 'Decomposition' show promo,
and pitched a garment life-cycle animation delivered a week early.
RESULTS 6K+ campaign video views, 50% above account average - 3K+ profile visits from the campaign shoot - 1,700 likes and 6K
impressions on fashion show coverage

Marketing Strategy Intern - FCMB Group Apr 2026 - June 2026
e Led initial campaign research into youth acquisition and banking features for Flexx, FCMB's youth banking product, informing the
'Stronger Together' positioning deck.
e Contributed to a three-part growth strategy (savings-behavior gamification, campus-based creator funding, salary lifecycle
conversion) and a go-to-market plan across TikTok, campus activations, and creator partnerships.
e Supported a KPI framework and phased execution roadmap tracking acquisition, engagement, and retention.

Founder - Co Curate July 2026 - Present
Los Angeles, CA / Remote
e Designed and built a platform that staffs full production teams to a brief: commissioners describe the work, and co-curators
(creative directors, photographers, editors, designers) are matched to it.
e Designed the brand and product end to end, built the front end solo, and modeled pricing: a 5% first-project fee, an 80/20
commission split in the makers' favor, and a 30% direction fee on team briefs.
e Set go-to-market focus on entertainment and animation-adjacent marketing ahead of brand and corporate expansion.
RESULTS Live prototype since Aug 2026 - 5 beta testers (2 commissioners, 3 creators) - 6-step brief-to-match flow shipped - 9 real
productions seeded from client work

Writer, Producer & Director - CTRL 4C (Independent Animated Short) 2025 - Present
Los Angeles, CA
e Wrote, directed, and produced an original animated short: a sci-fi comedy set in a Lagos salon, following a character who time-
travels through a hair-tech invention into a frozen '90s sitcom world.
e Managing timeline, budget, and festival strategy targeting Sundance, GLAS Animation, Manchester Animation Festival, Carmel
International, Film Africa London, and AFRIFF.
e Ran a multi-stage content rollout (process videos, character reveals, cast spotlights, teasers, screening promotion) that
repositioned a personal platform from freelance illustration to animation, and designed the poster and key art.
RESULTS 20K+ views - +400 followers - 40%+ discovery via feed recommendations - 2 industry interview invitations - AFRIFF recognition -
Screened at UCLA's Undergraduate Showcase and Animation Extravaganza

Marketing Director - Black Film and Theatre Initiative Sept 2025 - June 2026
e Coordinated promotional materials and creative production for the organization's festivals, workshops, and short-film fundraising
initiatives.



Writers Room & Story Development Intern - BAP Productions June 2023 - Sept 2023
Lagos, Nigeria
e Served as Script Supervisor / Writers’ Room Lead on sequel development for The Bling Lagosians 2 (Netflix), supervising the full
draft film treatment with 10+ industry professionals.
e Contributed to story development, treatments, and concept creation for Netflix-commissioned and BAP-produced projects,
working across writing, casting, costume, and budgeting teams on releases including Man of God and Island Spice.
e Supported production and talent coordination on House of Gaa (Netflix), assisting set design on 2 sets and costumes for 4 cast
members.

Production / Creative Intern - Golden Effects Pictures Apr 2020 - May 2021
Lagos, Nigeria
e Supported story development, pre-production, and on-set coordination, working closely with directors and production teams.
e Production assistant on Swallow (Netflix), screening 10+ talent profiles for the lead role.

PR Event Coordinator - Jewel by Lisa Oct 2020 - Nov 2020
Lagos / London
e Supported designer Lisa Folawiyo ahead of Lagos and London Fashion Week, managing models and runway shows.

SKILLS

Creative Strategy Brand & Campaign Positioning - Creator Briefs & Concept Development - Competitive & Market Research - Go-to-
Market Strategy - Hooks, Angles & Script Writing

Content & Social Multi-Platform Social Content - Visual & Video Direction

Production & Logistics On-Set & Live Event Production - Production Scheduling & Logistics - Vendor, Crew & Talent Coordination
Tools Adobe Creative Suite (Photoshop, Illustrator, Premiere Pro, After Effects, InDesign) - Canva - Airtable - HubSpot CRM - Notion -
Asana - Slack - Google Workspace - Microsoft Office

Languages French (advanced) - Spanish (intermediate) - Japanese (elementary)

EDUCATION

University of California, Los Angeles - B.A. Film & Television (Animation Concentration), Entrepreneurship Minor 2026

IN THEIR WORDS

“A quick-to-learn, passionate worker, with a knack for keen observation and attention to detail, as well as creative thinking.”
MATTHEW CORRY, CHIEF MARKETING OFFICER, KUGALI MEDIA

“She has an incredible eye for detail and a sharp instinct for storytelling, which allowed her to translate complex ideas into
something visually compelling and emotionally resonant.”

SOUKEE VAN ORDEN, DIRECTOR OF STRATEGIC PARTNERSHIPS AND OPERATIONS, CURATED BY LIVE NATION

“Talia crafted media that powerfully reflected and amplified the UCLA student experience better than we could have done without
her.”

RICKY HORNE JR., ASSISTANT DIRECTOR OF COMMUNICATIONS, UCLA STUDENT AFFAIRS

“I'd gladly hire her again if you don't beat me to it.”

RICKY HORNE JR., UCLA STUDENT AFFAIRS

“It was Talia who proposed creating an animated video depicting the life cycle of a garment, completing it a full week ahead of
schedule.”

YUUKI HAYASHI, MARKETING TEAM, REFINE LA

“I rate her as one of the top undergraduate students | have ever taught. She is an accomplished artist, filmmaker, and animator.”
CHUCK SHEETZ, AREA HEAD, ANIMATION, UCLA FILM, TELEVISION AND DIGITAL MEDIA



